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INDEKSET E VOLUMIT NE “TREGTINE ME PAKICE” DHE “TREGTINE DHE RIPARIMIN EAUTOMJETEVE”
INDICES OF VOLUME ON “RETAIL TRADE” AND “SALE AND REPAIR OF MOTOR VEHICLES”
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Indeksi i volumit té shitjeve né tregtiné me pakicé né
tremujorin e treté 2012 arriti 179.0 pérqind, kundrejt vitit
bazé (2005=100). Krahasuar me té njgjtén periudhé té
vitit paraardhés, indeksi i volumit té shitjeve né tregtiné me
pakicé éshté rritur 0.2 pérqind,ndérsa krahasuar me
tremujorin paraardhés éshté rritur 10.1 pérgind.

Né grupin "Ushgime,pije,duhan né njési tregtare té
specializuara" indeksi i volumit té shitjeve éshté rritur 0.3
pérgind né kété tremujor krahasuar me tremujorin
paraardhés.

Né grupin "Tregtia, mirémbajtja dhe riparimi i automjeteve
dhe motogikletave ", indeksi i volumit té shitieve pér tremujorin
etreté 2012 éshté rritur 2.4 pérqind krahasuar me tremujorin
e njgjté té vitit paraardhés. Krahasuar me tremujorin
paraardhés indeksi i volumit t& shitieve né grupin "Tregtia,
mirémbajtja dhe riparimi i automjeteve dhe motocikletave”
éshté rritur 25.2 pérgind.

Tregtia me pakicé - Retail trade

Volume index of turnover in retail trade in the third
quarter 2012 has resulted 179.0 percent against
(2005=100). Compared with the same quarter of previ-
ous year the value of the volume index of turnover in
the third quarter is increased 0.2 per cent, while com-
pared with previous quarter is increased 10.1 per cent.

In the group” Food, beverages, or tobacco in special-
ized stores" volume index of turnover in third quarter
2012 is increased 0.3 percent, compared with previ-
ous quarter.

The group "Total sale and repair of motor vehicles" in
the group volume index of turnover in third quarter 2012
increased 2.4 per cent compared, with the same quar-
ter of previous year. "Total sale and repair of motor
vehicles" volume index of turnover is increased 25.2
percent compared with the previous quarter.

Tregtia dhe riparimi i automjeteve-Sale and repair of motor vehicles

300

250 A

200

150

100

50

0 T T T T T T T

711 811 911 1011 1111 1211 112 2412

—@— Tregtia me pakicé-Retailtrade

312 412 512 612 712 812 912

—fl— Tregtia dhe riparimii automjeteve-Sale and repair of motor vehicles

~




-

Indekset e volumit né Tregtiné me pakicé dhe Tregtiné e riparimin e automjeteve,tremujore
Volume indices on retail trade and sale and repair of motor vehicles,quarterly

2005=100
NVE R . I

Aktiviteti ekonomik ni v L2 112 112 Economic activity
NACE
52 Tregtia me pakicé 1787 1909 1480 162.6 179.0 Retail trade
52.11 Art. t& pérzier kryes. ushg,pije,duhan né njési treg. jo t& spec. 2084 2030 1078 1167 177.4 Non-spec stores with food, bev. or tab.predominating
52.12 Art. & pérzier kryes. jo ushq né njési tregtare jo t& spec. 2440 2074 1192 1461 19%.0 Other retail sale in non-specialized stores
52.2 Ushagime pije e duhan né njési tregtare t& spec. 1063 1316 1269 1216 1219 Food, beverages, tobacco in specialized stores
52.3 Produkte farmaceutike e mjeksore, kozmetike dhe t& parfum. 3036 3447 3465 347.0 3282 Pharmac. and medic goods, cosmetics and toilet artic.
52.41-43 Veshie, képucé dhe artikuj prej [ékure 161.6 1833 1422 1854 1619 Clothing, footwear, leather goods
52.44-46 Paisje t& ndry shme shtépiake 179.1 2367 1576 1813 1988 Household equipment
52.47-48 Libra, gazeta, artikuj shkollor dhe & tiera 1488 120.0 1406 1531 155.8 Books, newspapers, stafionery

industriale né dy gane t specializuara in specialized srores
50 Treg., mirémb. dhe rip. i autom.dhe motogikletave 2447 2197 1784 200.3 250.7 Sale maint. and rep of motor vehicles and motoc.
50.1-50.4 Treg., mirémb. dhe rip. i autom.dhe motocikletave 360.8 3496 2768 2831 298.6 Sale maint. and rep of motor vehicles and motoc.
50.5 Tregtia me pakicé e karburanteve 2161 187.8 1538 1788 2358 Retail sale of automotiv fuel

Indekset e volumit né Tregtiné me pakicé dhe Tregtiné e riparimin e automjeteve,mujore
Volume indices on retail trade and sale and repair of motor vehicles,monthly

2005=100
Aktiviteti ekonomik 7-12 8-12 9-12 I1.12 Economic activity
NACE
52 Tregtia me pakicé 174.9 180.4 181.7 179.0 Retail trade
52.11 Art. t& pérzier kryes. ushg,pije,duhan né njési treg. jo t& spec. 158.2 176.7 197.5 177.4 Non-spec stores with food, bev. or tab.predominating
52.12 Art. t& pérzier kryes. jo ushq né njési tregtare jo t& spec. 198.0 201.5 188.5 196.0 Other retail sale in non-specialized stores
52.2 Ushgime pije e duhan né njési tregtare t& spec. 120.4 127.0 118.2 121.9 Food, beverages, tobacco in specialized stores
52.3 Produkte farmaceutike e mjeksore, kozmetike dhe t& parfum. 334.4 326.4 323.8 328.2 Pharmac. and medic goods, cosmetics and toilet artic.
52.41-43  Veshje, képucé dhe artikuj prej Iékure 158.9 164.5 162.4 161.9 Clothing, footw ear, leather goods
52.44-46  Paisje t& ndry shme shtépiake 213.5 197.3 185.5 198.8 Household equipment
52.47-48 Libra, gazeta, artiuj shkollor dhe & fera industiale né 143.6 160.0 164.0 155.8 Books, new spapers, stationeryin specialized srores
dygane t specializuara
50 Treg., mirémb. dhe rip. i autom.dhe motogikletave 2329 2815 2376  250.7 Sale maint. and rep of motor vehicles and motoc.
50.1-50.4  Treg., mirémb. dhe rip. i autom.dhe motogikletave 298.0 3065  291.3  298.6 Sale maint and rep of motor vehicles and motoc.
50.5 Tregtia me pakicé e karburanteve 2146 2711 2217  235.8 Retail sale of automotiv fuel
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Ndryshimi vjetor né Tregtiné me pakicé dhe Tregtiné e riparimin e automjeteve
Annual change on retail trade and sale and repair of motor vehicle

2005=100 %
NVE Aktiviteti ekonomik 21T 8-12 /8-11 9-12/9-11 Economic activity
NACE
52 Tregtia me pakicé 0.8 -5.5 4.4 Retail trade
52.11 Art. t& pérzier kry es. ushq,pije,duhan né njési treg. jo t spec. -21.2 -18.4 -5.0 Non-spec stores with food, bev. or tab.predominating
52.12 Art. t& pérzier kryes. jo ushq né njési tregtare jo té spec. -26.1 -23.2 -24.8  Other retail sale in non-specialized stores
52.2 Ushgime pije e duhan né njési tregtare t& spec. 14.6 17.7 17.1 Food, beverages, tobacco in specialized stores
52.3 Produkte farmaceutike e mjeksore, kozmetike dhe t& parfum. 4.5 -0.8 2.8 Pharmac. and medic goods, cosmetics and toilet artic.
52.41-43 Veshje, képucé dhe artikuj prej Iékure -7.4 -0.6 -0.4  Clothing, footw ear, leather goods
52.44-46 Paisje té ndryshme shtépiake 29.4 12.5 13.9 Household equipment
52.47-48 Libra, gazeta, artikuj shkollor dhe té tiera 8.8 -15.1 16.4 Books, newspapers, stationery
industriale né dy gane té specializuara in specialized srores
50 Treg., mirémb. dhe rip. i autom.dhe motogikletave -2.9 13.7 -0.2 Sale maint. and rep of motor vehicles and motoc.
50.1-50.4 Treg., mirémb. dhe rip. i autom.dhe motogikletave -17.8 -6.3 -20.2  Sale maint. and rep of motor v ehicles and motoc.
50.5 Tregtia me pakicé e karburanteve 2.4 19.0 7.2 Retail sale of automotiv fuel

Ndryshimi mujor né Tregtiné me pakicé dhe Tregtiné e riparimin e automjeteve
Monthly change on retail trade and sale and repair of motor vehicle

2005=100 %
NVE Aktiviteti ekonom ik 1276 81207 91218 oo omic activity
NACE 12 12 12
52 Tregtia me pakicé 3.3 3.1 0.7 Retail trade
52.11 Art. t& pérzier kryes. ushq,pije,duhan né njési treg. jo t& spec. 33.3 11.7 11.8 Non-spec stores with food, bev. or tab.predominating
52.12 Art. t& pérzier kryes. jo ushq né njési tregtare jo té spec. 28.4 1.8 -6.5 Other retail sale in non-specialized stores
52.2 Ushgime pije e duhan né njési tregtare té spec. -5.9 5.5 -6.9 Food, beverages, tobacco in specialized stores
52.3 Produkte farmaceutike e mjeksore, kozmetike dhe té parfum. -2.0 2.4 -0.8 Pharmac. and medic goods, cosmetics and toilet artic.
52.41-43 Veshje, képucé dhe artikuj prej lékure -22.1 3.5 -1.3  Clothing, footw ear, leather goods
52.44-46 Paisje t ndryshme shtépiake 6.3 7.6 -6.0 Household equipment
52.47-48 Libra, gazeta, artikuj shkollor dhe té tiera -4.6 11.4 2.5 Books, newspapers, stationery
industriale né dy gane té specializuara in specialized srores
50 Treg., mirémb. dhe rip. i autom.dhe motogikletave 13.4 20.9 -15.6 Sale maint. and rep of motor vehicles and motoc.
50.1-50.4 Treg., mirémb. dhe rip. i autom.dhe motogikletave 14.5 2.9 -5.0 Sale maint. and rep of motor vehicles and motoc.
50.5 Tregtia me pakicé e karburanteve 12.9 26.4 -18.2 Retail sale of automotiv fuel

Indekset né vleré dhe volum né Tregtiné me pakicé dhe Tregtiné e riparimin e automjeteve, sipas muajve
Value and volume indices on retail trade and sale and repair of motor vehicles, monthly

Vit ear | 2% [ 200 2011 [2012 2009 | 20 | 2011 212
Grupet - Groups Grupet - Groups
50 52+

. Vleré  Volum Vleré  Volum| Vleré  Volum| Vleré  Volum| Vleré Volum| Vleré Volum| Vleré Volum| Vleré Volum
Mugji Month Value Volume| Value Volume| Value Volume| Value Volume| Value Volume| Value Volume| Value Volume| Vaue Volume
01 1318 140.1 172.8 1507 1991 157.6) 250.9 179.9 170.6 1635 1711 1600 1792 163.5 1583 1425
02 1199 126.3 168.0 1545 2069 161.6| 2308 1630 1669  189| 1737  16L0| 1760 1576 1612 1440
03 1274 1321 199.8 1817 23%6 1779 2189 1921 1850 173 191 1801 1820 1631 1765 1574
o 1230 125.0 156.9 136.2| 2490 185.6| 2904 2000 1893 1798 1814 1689 1774 1597 1717 1536
03] 124.0 1253 169.3 1460| 2366 177 2190 1954 191 1897 190 1800| 1811 1644 1833 1648
06 136.2 132.8 1811 15.3| 2385 180.3| 2866 264 2023 1929 1914 1808 1850 1694 1872  169.3
07 1544 150.1 172.6 1474 3242 244 394 239 1892 188 191  187.7| 1875 1726 1938 1749
08 1477 141.0 188.1 159.8| 3346 250.8| 4064 2815 1996 1922 2074 1952 269 1903 2004 1804
09 1437 1365 171.9 467 37 2388 3469 2376 1949 182 2003 1874 1894 1732 225 1817
10 134.0 127.6 182.0 153 2983 202 1833  1743] 1%1 1820 1921 175.3
1 1515 142.2 198.0 1684 297 2179 1867 1771 1932 1800 2004 182.8
2 1939 1795 217.8 1796 3035 2209 2407 257 289 205 2370 214.6

* 50 - Tregtia e riparimi i automjeteve - Sale and repair of motor vehicles
\ * 52 - Tregtia me pakicé - Retail trade
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SHPJEGIME METODOLOGJIKE

Indekset né Tregtiné me pakicé dhe Tregtiné dhe riparimin e
automjeteve duke filluar nga tremujori i paré 2008, do té llogariten
me vit bazé 2005=100. Peshat jané llogaritur bazuar né rezultatet
e Anketés Tremujore né Tregtiné me Pakicé e Tregtiné dhe Riparimin
e Automjeteve, pér vitin 2005, realizuar nga INSTAT. Shifra e
afarizmit éshté vlerésuar né nivel produkti. Pér kodifikimin e
produkteve éshté pérdorur Nomenklatura e Produkteve (NP). Grupet
kryesore té detajimit jané né pérputhje me grupet koresponduese
né Indeksin e Cmimeve té Konsumit.

INSTAT né Nentor —Dhjetor 2010 kreu regjistrimin e ndérmarrjeve
ekonomike. Pér tremujorin e paré 2011 u pérdor modeli i vitit 2010,
“vlerésim i vjetér”. Ky regjistrim ishte njé nga burimet kryesore pér
pérditésimin e regjistrit statistikor t&é ndérmarrjeve. Modeli i ri pér
2011 u pérdor pér heré té paré pér tremujorin e dyté 2011. Gjaté
grumbullimit né terren té té dhé&nave té tremujorit t& dyté u
grumbulluan edhe té dhénat e tremujorit t& paré sipas té njejtit
model. Né kété model dy vrojtimet afatshkurtra: Anketa tremujore
e ndérmarrjeve dhe Tregtia me Pakicé u modeluan né njé vrojtim té
vetém, duke synuar pérmirésimin e mbulimit sipas fushave té
vrojtimit. Kjo metodé e ndjekur solli rritjen e numrit t&€ ndérmarrjeve
té vrojtuara afro 13 perqgind, né aktivitetin e Tregtisé me pakicé
dhe shitjen dhe riparimin e automjeteve.

U pérmirésua metodologjikisht trajtimi i rasteve jasht fushe. Té
gjitha variablat e pérfshiré né vrojtimin tremujor T2 2011 si shifra e
afarizmit, punésimi, pagat u rivlerésuan pas né seri kohore, me
ané té koeficientéve té llogaritur si raport: vlerésim i “ri” dhe
vlerésim i “vjetér” i tremujorit té paré 2011. Né nivel indeksi ato
mbeten té pandryshueshme.Indekset nuk kané korigjim sezonal,
gjithashtu nuk kané korrigjim kalendarik.

Ndryshimi vjetor né pérgindje - mat ndryshimin né pérqgindje té
treguesit ekonomiké té tremujorit korrent ndaj tremujorit té njejté té
njé viti mé paré.Ndryshimi tremujor né pérgindje - mat ndryshimin
né pérqindje té treguesit ekonomik té tremujorit korrent ndaj
tremujorit paraardhés te té njejtit vit.

Bazuar né aktivitetin kryesor jané pérfshiré né vrojtim:

- ndérmarrjet e tregtisé me pakicé grupi 52-NVE (pérjashto 52.6 e 52.7)
. tregtia e riparimi i automjeteve grupi 50-NVE

Mostra pér ndérmarjet me 1 - 4 té punésuar éshté marré moster
me zgjedhje pér anketim.

Ndérmarrjet me 5 e mé shumé té punésuar jané anketuar térésisht.
Mbledhja e informacionit, t& dhénat mblidhen direkt nga
ndérmarrjet. Mbledhja e informacionit béhet me anketues té cilét
plotésojné pyetésorin Anketa Tremujore prané Ndérmarrjeve té
Tregtisé.

Pérkufizime

Indekset Shprehin ndryshimin né kohé té njé variabli té dhéné
ose térési variablash.

Shifra e afarizmit pérfshin totalin e té ardhurave mujore qé
realizon ndérmarrja gjaté muajit nga shitja e mallrave, shitja e
produkteve té veta dhe sherbimeve pérjashtuar Tatimin mbi Vlerén
e Shtuar (TVSH).

Té punésuarit pérfshin té gjithé personat gqé aktualisht punojné
né ndérmarrjen gé vrojtohet si: pronarét dhe bashképronarét,
personat e familjes gé ndihmojné né kryerjen e aktivitetit dhe té
punésuarit me pagesé, né fund té tremujorit.

Indekset

Indeksi i volumit éshté llogaritur duke eleminuar ndikimin e
cmimeve népérmjet deflatimit té indeksit té vlerés me indeksin e
¢mimeve sipas grupeve koresponduese.

Indeksi i punésimit &shté llogaritur si raport i numrit té té
punésuarve pér periudhén referuese me periudhén bazé.

METHODOLOGICAL EXPLANATIONS

Indices on Retail trade and Sale and Repair of Motor vehicles from
first quarter 2008 will be calculated with base year 2005=100.
Weights are calculated base on Retail trade and Sale and Repair
of Motor Vehicles survey in 2005, realized from INSTAT.

The turnover is estimated in products level. The codification used
is CPA (Classification of Products by Activity). The main groups
are in accordance with main groups used in Consumer Price In-
dex.

In November to December 2010, INSTAT carried on the business
census. For the first quarter 2011 it was used the model of 2010,
“old estimation”. This business census was one of the sources to
update the statistical register of enterprises. The new model 2011
was used for the first time for the second quarter 2011. When
collecting data for the second quarter it was asked the information
for the first quarter too based on the same model. With this model
the two short term surveys: Short Term statistics and Retail Trade
were treated as one survey aiming the improvement of the
coverage by survey fields. The method chosen brought to the
increase of 13 percent of the number of surveyed enterprises in
the activity of Retail trade and Repair of Motor vehicles. It was
methodologically improved the treatment of the cases out of field.
All variables incuded in the quarterly survey for the Q2 2011 as
turnover, production, employment, wages etc. are back casted
with coefficients calculated as the ratio: “new” estimation and
“old” estimation of the first quarter 2011. At index level those
remain unchanged. Indices do not have seasonal adjustment and
calendar adjustment. Percent annual change- calculates the
percent change of the economic indicator of the quarter against
the same period of the previous year.

Percent quarterly change- calculates the percent change of the
economic indicator of the quarter with the previous quarter.

Based on the main activity in the survey there are included
- Retall trade activity, group 52-NACE-Rev 1 (exclude the 52.6 and
52.7)

- Sale and repair of motor vehicles, group 50 NACE Rev 1.
Sample the enterprises with 1 - 4 employed are surveyed by
sample survey.

The enterprises with 5 and more employed are surveyed exhaus-
tively.

Data collection the data are collected directly from enterprises.
The interviewers collect the data from enterprises. The question-
naire is filled from the interviewers.

Definitions

Indices show the changes on one period to the other of one or
more variables.

Turnover is the total amount realized by enterprises during the
month from the selling of goods, selling of own products and
services excluded VAT.

Number of persons working includes all persons who actu-
ally work in the observed unit. There are included, owners and
co-owners and family members that helps in the activity and em-
ployes in the end of the quarter.

Indices

Volume Index is obtained by eliminating the effect of price by
deflating the value index with the retail prices index
Employment index is calculated by, dividing the number of per-
sons employed in the reference period with the number of per-
sons employed in the base period.
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