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Impact of main groups

ConsumerPrice Index (CPI), inAugust2011,resulted109.3percentagainstDecember2007(December

07=100), signing an increase of 0.3 percent against the previous month.

The annual rate in August is 3.6 percent. A year before the annual rate is 3.5 percent.

The index of “Food and non-alcoholic beverage” signed an increase by0.7 percent. Within this group the

highest increase by4.8 percent it was notice in the “vegetables included potatoes” subgroup. Here can be
mentionedincreasepricesofcucumberby26.9percent,eggplantby24.0percent, tomatoesby7.9percent,
green beanby7.3 percent, potatoesby3.0 percent, etc. Price in the “fruits” subgroup signed a decrease
by 1.4 percent, where can be mentioned decrease price of grapes by14.1 percent, apple by 9.0 percent,
peachby4.8percent, watermelonby5.6percent,melonby4.7percent,plumby4.5percent,etc. InAugust
priceareincreaseandinsomeothersubgroup,wherecanbementioned increases inthesubgroups“sugar
and other desert” by 0.9 percent, “milk cheese and eggs” by 0.6 percent, “oil and fats” by 0.4 percent, etc.

Theindexof “Clothingandfootwear“group,signedadecreaseby1.2percent,wherecanbementionedthe

decrease prices of women’s clothing by 1.9 percent, men’s shoes by 1.7 percent children’s shoes by 1.0
percent, etc.

Theindexof “Alcoholicdrinksandtobacco”groupsignedanincreaseby0.2percent,wherecanbemention

increase prices alcoholic drinks by 0.3 percent and price of tobaccos by 0.1 percent.

Theindexof“Transport”groupsignedanincreaseby0.4percent,InAugustpriceofdieselsignedanincrease

by 0.1 percent and price of petrol signed an increase by 0.2 percent.

* Because of raunding, the sum of total impact may not be necessarly equal with

the sum of 12 main groups.

Monthly Yearly

changes changes

000000 Total of all items 0.3 3.1

01. Food, and non-alcoholic beverages 0.28 1.71

02. Alcoholic beverages and tobacco 0.01 0.39

03. Clothing and footwear -0.06 -0.13

04. Rent, water, fuel and power 0.00 0.39

05. Furniture household goods and maintenance 0.00 0.11

06. Medical care 0.00 0.08

07. Transportation 0.02 0.34

08. Communication 0.00 0.02

09. Recreation and culture 0.00 0.03

10. Education serv ice 0.00 -0.01

11. Hotels, coffee-houses and restaurants 0.00 0.05

12. Goods and different services 0.01 0.04

Impact in:*

Codo Grupet
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_____________________ August 2011

Yearly changes of Consumer Price Index,
2010 - 2011

Monthly changes of Consumer Price Index
2010 - 2011
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Consumer Price Index

000000 T ot al of all it ems 10 0.0 106.0 106.8 107 .0

01. F oo d, and no n- alco ho lic bev erages 3 9.3 108.0 109.7 110 .1

01.1. F ood 3 7.2 108.2 109.9 110 .3

01.1.1. B r ead and c ereals 6.0 113.2 115.0 116 .2

01.1.2. Mea t 8.9 111.9 112.0 112 .5

01.1.3. F ish 1.4 116.8 117.9 117 .8

01.1.4. M i lk, chees e, and eggs 6.4 105.0 107.4 107 .7

01.1.5. O i ls and fa ts 2.9 104.0 107.4 107 .6

01.1.6. F rui ts 3.5 119.2 118.1 115 .0

01.1.7. V egeta bles inc luded potatoes 5.5 89.8 95.2 97 .1

01.1.8. S ugar ,jam honey , s yr up, c hoco lates and s wee ts 2.2 117.6 118.7 118 .8

01.1.9. N .e.c. F ood 0.5 107.2 107.7 107 .9

01.2. N on-ac ohol ic bev er ages 2.1 104.4 104.9 105 .0

01.2.1. C offee, tea and c ac ao 0.7 102.8 103.2 103 .3

01.2.2. M iner al w ater bev er ages and s oft bev erages 1.4 105.2 105.8 105 .8

02. A lcoh olic bevereg es an d t ob acco 3.6 111.0 111.3 111 .4

02.1. A lc oholic bev erages 1.8 107.7 108.2 108 .3

02.2. T obac co 1.8 114.2 114.4 114 .5

03. C lot hin g an d f oo tw ear 5.1 92.5 92.5 92 .7

03.1. C lothing 3.7 94.2 94.2 94 .4

03.1.2.1 Men ’s c loth ing 1.4 89.7 89.6 90 .1

03.1.2.2 . W omen ’s c loth ing 1.1 93.8 93.3 93 .4

03.1.2.3 . C hildre n’s c lot h ing 0.7 100.7 101.3 101 .3

03.2. F ootwear 1.5 88.2 88.1 88 .3

03.2.1.1 . Men ’s footwe ar 0.6 87.3 87.3 87 .7

03.2.1.2 . W omen ’s footwe ar 0.4 80.2 80.0 80 .0

03.2.1.3 . C hildre n’s footw ear 0.3 94.6 94.5 94 .5

04. R ent , wat er, fu el an d p ow er 1 6.3 109.2 109.5 109 .6

04.1 R ent 1 0.7 102.8 103.0 103 .0

04.3 Maintenan ce 0.9 101.4 101.5 102 .2

04.4 S upply in g with water 0.4 131.7 132.5 132 .5

04.5 F uel and power 4.3 123.5 124.0 124 .2

05. F urn itu re ho us eho ld an d main ten anc e 1 0.0 100.9 100.9 100 .9

05.1. D ecor furnitur e, ca rpet , floor cov er ings and r epai rs 4.1 98.6 98.4 98 .4

05.1.1. F urni tur e and major hou sehold equipment 3.6 98.8 98.8 98 .8

05.1.2. C arpet and other floor c ov erings 0.4 97.1 94.7 94 .8

05.2 H ouseh old te xti les 0.6 99.9 99.9 99 .9

05.3 H ouseh old a pplianc es 0.9 100.3 100.0 100 .1

05.3.1.2 . W as hing, dry ing and dis hws hing mac hin e 0.2 98.3 97.9 97 .5

05.3.1.3 . C ooking equ ipmen t 0.1 102.6 102.0 101 .8

05.3.1.4 . H eats a nd air c ondi tion 0.2 100.7 100.4 100 .6

05.4 G las swa res , table-c loths a nd ki tc hen utens i ls 0.4 100.5 100.4 100 .4

05.6. G oods and s erv ic es fo r hous ehold maintenanc e 0.9 107.8 108.2 108 .2

06. Med ical care 3.4 116.9 116.9 116 .9

06.1 Med ic ments and othe r phar mace utic al produ ct 2.5 109.5 109.6 109 .6

06.2 Med ic al , premed ic al and dental s erv ices 0.4 165.1 165.1 165 .1

06.3 H ospi ta l s erv ic es 0.6 117.9 118.0 118 .0

07. T ransp o rt 6.1 107.9 107.5 107 .6

07.1 P ur cha se of trans port v ehic les 1.2 110.2 110.2 110 .7

07.2 E quipment o perations of pers onal tr anspo rtation 3.2 101.6 101.4 101 .4

07.3 T rans por t se rv ic es 1.8 117.5 116.8 116 .7

08. C om mu nic atio n 2.6 80.7 81.5 81 .5

08.1.1. Mail s erv ic e 0.2 100.1 100.1 100 .1

09. R ecreatio n an d cult ure 3.1 110.4 111.2 111 .4

09.1. A udiov is ual , photog rafic e quipm ent and their r epai r 0.4 89.6 89.9 90 .4

09.4 E nter taiment and c ultural s erv ic es 0.8 99.9 99.9 99 .9

09.5. N ews papers , book s and s ch olar equipment 1.0 135.0 137.2 137 .2

10. E d ucat ion service 1.4 105.9 105.3 105 .3

11. H ot els, cof fe- ho use a nd restau rant s 4.2 104.1 104.5 104 .9

11.1. C atering 3.7 104.1 104.2 104 .2

11.2 A c c ommodation book ing s erv ic e 0.5 103.8 106.4 109 .8

12. G o od s and vario s services 4.9 102.8 102.9 103 .1

12.1 P er son al c ar e 3.1 103.3 103.5 103 .8

10-1009-10Co de G rou p s W eig ht s 08-10
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December 2007=100

107.2 1 09.5 110.5 113 .0 112.9 112.2 111.0 109.8 109.0 109.3

110.4 1 15.5 116.8 122 .6 121.7 119.9 116.8 113.8 111.9 112.6

110.7 1 16.1 117.5 123 .6 122.6 120.6 117.3 114.1 112.1 112.9

116.7 1 18.1 120.0 123 .9 125.3 126.5 126.8 127.1 126.6 126.9

112.7 1 13.5 113.9 114 .4 114.7 115.0 115.2 115.2 115.4 115.8

117.7 1 18.3 117.1 116 .9 117.6 118.8 118.9 119.1 118.6 119.8

108.2 1 09.5 108.9 109 .2 109.4 109.7 109.7 109.1 109.3 109.9

109.1 1 12.0 114.6 115 .1 114.9 114.9 114.8 114.9 114.4 114.8

110.1 1 14.3 114.7 119 .2 124.6 129.6 132.1 132.3 124.3 122.6

99.2 1 26.0 131.0 161 .7 149.3 130.4 106.7 85.5 77.4 81.1

121.6 1 23.7 126.9 131 .0 130.4 130.4 128.7 127.5 128.3 129.4

109.2 1 09.6 109.8 110 .6 110.8 111.0 111.3 111.8 111.9 112.2

104.6 1 04.8 104.9 105 .3 106.1 107.7 107.5 107.6 107.6 108.3

103.4 1 03.6 103.5 104 .2 105.7 110.0 111.3 111.3 111.3 111.4

105.2 1 05.5 105.6 105 .8 106.4 106.5 105.5 105.8 105.7 106.8

111.3 1 13.4 120.0 122 .6 122.7 122.8 122.9 123.0 122.9 123.1

108.3 1 09.3 109.8 110 .1 110.3 110.3 110.4 110.6 110.6 111.0

114.2 1 17.5 129.9 134 .9 134.9 135.0 135.1 135.0 134.9 135.0

92.8 92.9 92.7 92 .4 92.1 91.8 91.8 91.7 91.4 90.3

94.6 94.9 94.6 94 .5 94.1 94.0 93.9 93.8 93.7 92.5

90.1 90.6 90.2 90 .0 88.8 88.5 88.3 88.0 88.0 87.4

93.9 94.3 94.2 93 .9 93.9 93.9 93.9 93.8 93.6 91.8

101.4 1 01.4 100.8 101 .2 101.2 101.2 101.2 101.4 101.0 101.1

88.3 87.9 87.8 86 .8 86.9 86.3 86.4 86.2 85.5 84.5

87.6 87.0 86.9 85 .0 85.3 85.1 84.9 84.9 83.7 82.3

80.0 79.7 79.6 78 .6 78.5 77.4 77.7 77.3 76.2 75.5

94.5 94.5 94.0 94 .5 94.6 93.7 93.9 93.8 93.7 92.8

109.9 1 10.8 111.0 111 .5 112.2 112.1 112.0 112.0 111.9 111.8

103.0 1 03.0 103.0 103 .7 105.0 105.0 105.0 105.0 105.0 105.0

101.8 1 02.0 102.1 102 .3 102.6 102.6 102.6 102.6 102.5 102.5

132.5 1 32.5 132.5 132 .5 132.5 132.5 132.5 132.5 132.5 132.5

125.5 1 28.9 129.5 129 .6 129.6 129.3 129.1 128.9 128.5 128.4

101.0 1 01.1 101.3 101 .5 101.6 101.6 101.7 101.9 102.0 102.0

98.4 98.5 98.4 98 .6 98.6 98.6 98.6 98.7 98.6 98.6

98.8 98.8 98.8 98 .9 99.0 98.9 98.9 99.0 98.9 98.9

94.8 95.5 95.3 95 .4 95.3 95.3 95.3 95.3 95.3 95.3

100.0 1 00.4 101.2 102 .1 102.1 102.1 102.1 102.2 102.8 102.9

100.3 1 00.1 101.0 100 .8 100.8 101.0 100.8 101.2 100.9 100.6

97.8 97.6 98.0 97 .3 97.1 97.4 97.0 97.7 97.5 97.7

102.3 1 02.7 103.1 103 .1 102.9 103.3 102.9 102.7 102.7 102.6

100.6 1 00.6 101.8 101 .2 101.1 101.1 100.8 101.7 101.1 100.5

100.4 1 00.6 100.6 100 .6 100.5 100.6 100.6 100.6 100.6 100.6

108.8 1 08.9 108.8 108 .8 109.3 109.4 110.4 110.8 110.8 111.3

116.9 1 16.9 116.9 118 .5 119.0 119.1 119.4 119.7 119.7 119.7

109.6 1 09.6 109.6 111 .4 111.9 112.1 112.4 112.7 112.7 112.7

165.1 1 65.1 165.1 165 .3 165.6 165.6 165.6 165.8 165.8 165.9

118.0 1 18.0 118.0 119 .3 119.9 120.0 120.3 120.7 120.7 120.7

107.7 1 09.0 110.8 111 .5 113.2 114.0 113.8 113.7 113.4 113.8

111.0 1 11.4 111.8 112 .1 113.2 113.8 114.0 114.7 113.9 113.9

101.4 1 03.6 106.9 107 .8 110.6 111.9 111.2 110.9 110.3 110.9

116.6 1 17.2 117.3 117 .6 117.8 117.8 118.1 118.3 118.4 118.8

81.5 81.5 81.5 81 .4 81.3 81.3 81.3 81.3 81.3 81.3

100.1 1 00.1 100.0 100 .0 100.0 100.0 100.0 100.0 100.0 100.0

111.5 1 11.5 111.2 111 .7 112.0 111.8 112.0 111.6 111.7 111.6

90.3 90.1 89.7 89 .6 89.6 89.1 89.1 88.9 88.8 88.4

99.9 99.9 99.2 99 .5 99.5 99.5 99.6 98.6 98.6 98.6

137.2 1 37.2 137.1 137 .0 137.1 137.1 137.1 137.1 137.1 137.1

105.3 1 05.3 105.4 105 .4 105.5 105.5 105.5 105.5 105.5 105.5

104.9 1 05.1 105.3 105 .5 105.4 105.4 105.4 105.5 105.4 105.3

104.3 1 04.3 104.7 104 .8 104.9 104.9 104.9 104.9 104.9 104.9

109.8 1 10.3 109.9 109 .9 109.1 109.2 109.2 109.7 109.4 108.3

103.1 1 03.1 103.4 103 .1 103.3 103.3 103.4 103.4 103.6 103.7

103.8 1 03.9 104.4 104 .4 104.7 104.7 104.9 104.9 105.1 105.3

07-1106-1105-1104-11 0 8-1103-1102-1101 -1112-1 011-10
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Monthly rate of Consumer Price Index

000000 T otal of all items 0.8 0 .7 0.2 0.2

01. F oo d, and no n-alco ho lic bev erages 1.7 1 .6 0.4 0.3

01.1. F ood 1.8 1 .6 0.4 0.3

01.1.1. Bread and cereals 3.0 1 .6 1.1 0.4
01.1.2. Mea t 0.3 0 .1 0.4 0.2

01.1.3. F ish 0.9 1 .0 -0.1 -0.1

01.1.4. Milk, cheese, and eggs 1.7 2 .3 0.4 0.5
01.1.5. O ils and fa ts 3.3 3 .2 0.2 1.3

01.1.6. F ruits 3.6 -1 .0 -2.6 -4.2

01.1.7. Vegeta bles in clude d potatoes 1.5 6 .0 2.0 2.1
01.1.8. Sugar ,jam honey, syrup, choco lates and swee ts 1.1 0 .9 0.1 2.3

01.1.9. N .e.c. F ood 0.8 0 .4 0.2 1.2
01.2. N on-acoholic beverages -0.3 0 .5 0.0 -0.4

01.2.1. C offee, tea and cacao 0.6 0 .4 0.1 0.1

01.2.2. Mineral w ater beverages and soft beverages -0.8 0 .6 0.0 -0.6
02. A lcoholic bevereges and tob acco 0.5 0 .3 0.1 -0.1

02.1. Alcoholic beverages 0.8 0 .5 0.1 0.0

02.2. T obacco 0.1 0 .2 0.1 -0.3
03. C lothin g and foo twear -0.5 -0 .1 0.2 0.1

03.1. C lothing -0.1 -0 .1 0.2 0.2

03.1.2.1 Men ’s c loth ing -0.1 -0 .1 0.6 0.0
03.1.2.2 . Women ’s c loth ing -0.6 -0 .5 0.0 0.6

03.1.2.3 . C hildre n’s clot hing 0.1 0 .6 0.0 0.1

03.2. F ootwear -1.6 -0 .1 0.2 0.0
03.2.1.1 . Men ’s footwe ar -1.4 0 .0 0.4 -0.1

03.2.1.2 . Women ’s footwe ar -3.4 -0 .3 0.0 0.0
03.2.1.3 . C hildre n’s footw ear -0.4 -0 .1 0.0 0.0

04. R ent , water, fuel an d p ower 0.5 0 .3 0.1 0.3

04.1 R ent 0.2 0 .2 0.0 0.0
04.3 Maintenan ce 0.0 0 .1 0.7 -0.4

04.4 Supplyin g with water 1.9 0 .6 0.0 0.0

04.5 F uel and power 0.6 0 .4 0.2 1.0
05. F urn itu re hous eho ld and maintenanc e 0.0 0 .0 0.0 0.1

05.1. D ecor furniture, ca rpec , floor coverings and re pairs 0.2 -0 .2 0.1 0.0

05.1.1. F urniture and major hou sehold appliances 0.2 0 .0 0.0 0.0
05.1.2. C arpec and other floor coverings 0.0 -2 .5 0.1 0.0

05.2 H ouseh old te xtiles 0.0 0 .0 0.0 0.1

05.3 H ouseh old a ppliances 0.0 -0 .2 0.0 0.3
05.3.1.2 . Washing, drying and sink machine 0.1 -0 .4 -0.4 0.4

05.3.1.3 . C ooking equ ipmen t 0.1 -0 .6 -0.1 0.4
05.3.1.4 . H eats a nd air conditionig 0.0 -0 .3 0.1 0.0

05.4 G lasswa res table-cloths a nd kitchen utens ils 0.0 -0 .1 0.0 0.0

05.6. Goods and services fo r household maintenance 0.0 0 .3 0.0 0.6
06. Med ical care 1.9 0 .0 0.0 0.0

06.1 Med icments and othe r pharmace utical produ ct 2.4 0 .0 0.0 0.0

06.2 Med ical, premed ical and dental services 0.0 0 .0 0.0 0.0
06.3 H ospital services 1.7 0 .0 0.0 0.0

07. T ransp ort 0.0 -0 .3 0.1 0.0

07.1 Purcha se of transportation vehicles 0.0 0 .0 0.5 0.2
07.2 Equipment o perations of personal transpo rtation 0.0 -0 .2 0.0 0.0

07.3 T ranspor tatio n serv ices 0.1 -0 .7 -0.1 0.0

08. C om mu nic ation 0.0 1 .0 0.0 0.0

08.1.1. Mail service 0.0 0 .1 0.0 0.0

09. R ecreatio n an d culture 0.0 0 .7 0.2 0.1
09.1. Audiovisual, photog rafic e quipm ent and their repair 0.1 0 .4 0.5 -0.1

09.4 Enter taiment and cultural serv ices 0.1 0 .0 0.0 0.0

09.5. N ewspapers, books and sch olarsh ip equ ipmen t 0.0 1 .6 0.0 0.0
10. Educat ion service 0.1 -0 .7 0.0 0.0

11. H otels, coffe-ho use a nd restau rants -0.3 0 .4 0.4 0.0

11.1. C atering 0.1 0 .1 0.0 0.1
11.2 Booking service -2.7 2 .5 3.2 0.0

12. Goods and d ifferen t se rv ices -0.6 0 .1 0.1 0.0
12.1 Person al care 0.1 0 .2 0.2 0.0

11-1010-10Code Groups 09-1008-10
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December 2007=100

2.2 0.8 2.3 -0 .1 -0.6 -1.1 -1.1 -0.7 0.3

4.6 1.2 4.9 -0 .7 -1.5 -2.6 -2.6 -1.7 0.7

4.9 1.2 5.1 -0 .8 -1.6 -2.7 -2.7 -1.7 0.7

1.3 1.6 3.2 1 .2 1.0 0.3 0.3 -0.4 0.3
0.7 0.3 0.4 0 .3 0.3 0.1 0.0 0.1 0.4

0.5 -1.0 -0.2 0 .6 1.0 0.1 0.1 -0.4 1.0

1.1 -0.5 0.2 0 .3 0.3 -0.1 -0.5 0.1 0.6
2.7 2.3 0.5 -0 .2 0.0 -0.1 0.1 -0.5 0.4

3.8 0.4 4.0 4 .5 4.0 1.9 0.2 -6.1 -1.4

27.0 4.0 23.5 -7 .7 -12.6 -18.2 -19.8 -9.5 4.8
1.7 2.5 3.3 -0 .5 0.0 -1.3 -1.0 0.6 0.9

0.4 0.1 0.7 0 .2 0.2 0.3 0.4 0.1 0.2
0.3 0.1 0.3 0 .8 1.4 -0.2 0.1 -0.1 0.7

0.1 0.0 0.6 1 .4 4.1 1.2 0.0 0.0 0.0

0.3 0.1 0.2 0 .5 0.1 -0.9 0.2 -0.1 1.1
1.9 5.8 2.2 0 .1 0.1 0.1 0.1 0.0 0.2

0.9 0.5 0.2 0 .2 0.1 0.0 0.2 0.0 0.3

2.9 10.6 3.8 0 .0 0.1 0.1 0.0 -0.1 0.1
0.1 -0.2 -0.4 -0 .3 -0.3 0.0 -0.1 -0.3 -1.2

0.3 -0.3 -0.1 -0 .4 -0.1 -0.1 -0.1 -0.1 -1.3

0.5 -0.4 -0.3 -1 .3 -0.3 -0.2 -0.3 0.0 -0.6
0.4 -0.1 -0.3 0 .1 -0.1 0.0 -0.1 -0.1 -1.9

0.0 -0.6 0.4 0 .0 0.0 0.0 0.2 -0.4 0.2

-0.4 -0.2 -1.1 0 .1 -0.7 0.1 -0.2 -0.8 -1.2
-0.7 0.0 -2.2 0 .3 -0.2 -0.2 0.0 -1.4 -1.7

-0.4 -0.1 -1.2 -0 .2 -1.4 0.5 -0.6 -1.3 -0.9
0.0 -0.6 0.6 0 .1 -0.9 0.2 -0.1 -0.1 -1.0

0.8 0.1 0.5 0 .6 -0.1 0.0 -0.1 -0.1 0.0

0.0 0.0 0.7 1 .3 0.0 0.0 0.0 0.0 0.0
0.2 0.1 0.2 0 .3 0.0 0.0 0.0 -0.1 0.0

0.0 0.0 0.0 0 .0 0.0 0.0 0.0 0.0 0.0

2.7 0.4 0.1 0 .0 -0.3 -0.1 -0.2 -0.3 -0.1
0.1 0.1 0.2 0 .1 0.0 0.1 0.1 0.1 0.0

0.1 0.0 0.1 0 .0 0.0 0.0 0.1 -0.1 0.0

0.0 0.0 0.2 0 .1 0.0 0.0 0.1 -0.1 0.0
0.7 -0.2 0.1 -0 .2 0.0 0.0 0.0 0.0 0.0

0.4 0.8 0.9 0 .0 0.0 0.0 0.1 0.5 0.1

-0.2 0.9 -0.2 0 .1 0.2 -0.2 0.4 -0.2 -0.4
-0.3 0.4 -0.7 -0 .2 0.3 -0.4 0.7 -0.2 0.2

0.4 0.3 0.1 -0 .2 0.4 -0.4 -0.2 -0.1 -0.1
0.0 1.2 -0.6 -0 .1 0.0 -0.4 1.0 -0.6 -0.6

0.1 0.0 0.0 0 .0 0.1 0.0 0.0 0.0 0.0

0.1 0.0 0.0 0 .5 0.0 1.0 0.3 0.0 0.4
0.0 0.0 1.3 0 .4 0.1 0.3 0.3 0.0 0.0

0.0 0.0 1.6 0 .5 0.1 0.3 0.3 0.0 0.0

0.0 0.0 0.1 0 .2 0.0 0.0 0.1 0.0 0.1
0.0 0.0 1.1 0 .5 0.1 0.3 0.3 0.0 0.0

1.3 1.6 0.6 1 .5 0.7 -0.2 0.0 -0.3 0.4

0.4 0.4 0.2 1 .0 0.5 0.2 0.6 -0.7 0.0
2.2 3.1 0.9 2 .6 1.1 -0.6 -0.3 -0.5 0.5

0.4 0.1 0.3 0 .1 0.1 0.2 0.1 0.2 0.3

0.0 -0.1 -0.1 -0 .1 0.0 0.0 0.0 0.0 0.0

0.0 -0.1 0.0 0 .0 0.0 0.0 0.0 0.0 0.0

0.0 -0.2 0.4 0 .3 -0.1 0.1 -0.3 0.0 -0.1
-0.3 -0.4 -0.1 0 .0 -0.6 -0.1 -0.1 -0.2 -0.4

0.0 -0.6 0.3 0 .0 0.0 0.1 -1.0 0.0 0.0

0.0 -0.1 0.0 0 .1 0.0 0.0 0.0 0.0 0.0
0.0 0.1 0.0 0 .0 0.0 0.0 0.0 0.0 0.0

0.1 0.3 0.1 0 .0 0.0 0.0 0.1 0.0 -0.1

0.1 0.4 0.1 0 .0 0.0 0.0 0.0 0.0 0.0
0.5 -0.4 0.0 -0 .7 0.2 0.0 0.4 -0.3 -1.0

0.1 0.3 -0.3 0 .2 0.0 0.1 0.0 0.1 0.1
0.1 0.5 0.1 0 .3 0.0 0.1 0.0 0.2 0.2

07-1106-1105-1104-11 08-1103-1102 -1101-1 112-10
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Annual rate of Consumer Price Index

000000 T otal of all items 3.5 3 .4 3.0 2.8

01. F oo d, and no n-alco ho lic bev erages 4.3 4 .3 4.2 3.6

01.1. F ood 4.4 4 .3 4.2 3.7

01.1.1. Bread and cereals 2.5 4 .1 5.4 5.7
01.1.2. Mea t 2.2 2 .0 2.4 2.6

01.1.3. F ish 6.3 7 .2 6.9 6.1

01.1.4. Milk, cheese, and eggs 3.7 5 .6 4.4 4.6
01.1.5. O ils and fa ts 4.5 7 .5 8.0 9.4

01.1.6. F ruits 10.2 3 .7 -1.6 2.7
01.1.7. Vegeta bles included potatoes 4.5 3 .6 6.6 -2.6

01.1.8. Sugar ,jam honey, syrup, choco lates and swee ts 10.5 8 .1 6.6 8.3

01.1.9. N .e.c. F ood 1.9 2 .0 2.1 3.5
01.2. N on-acoholic beverages 2.9 3 .0 3.3 2.4

01.2.1. C offee, tea and cacao 1.2 1 .6 2.2 2.1

01.2.2. Mineral w ater beverages and soft beverages 3.7 3 .8 3.9 2.6
02. A lcoholic bevereges and tob acco 6.9 6 .5 5.6 4.4

02.1. Alcoholic beverages 3.2 3 .7 3.5 3.6

02.2. T obacco 10.5 9 .3 7.6 5.2
03. C lothin g and foo twear -1.4 -1 .8 -2.4 -2.4

03.1. C lothing -0.3 -0 .8 -1.7 -1.7

03.1.2.1 Men ’s c loth ing -1.0 -1 .4 -2.7 -3.0
03.1.2.2 . Women ’s c loth ing -0.7 -1 .7 -2.6 -2.2

03.1.2.3 . C hildre n’s clot hing 0.7 0 .4 -0.3 0.0
03.2. F ootwear -4.3 -4 .3 -4.4 -4.4

03.2.1.1 . Men ’s footwe ar -3.1 -2 .9 -2.7 -3.2

03.2.1.2 . Women ’s footwe ar -10.0 -10 .8 -10.4 -9.8
03.2.1.3 . C hildre n’s footw ear -1.2 -0 .6 -1.5 -1.3

04. R ent, water, fuel an d p ower 4.1 4 .3 4.1 4.3

04.1 R ent 0.9 1 .1 0.9 0.9
04.3 Maintenan ce 0.8 1 .0 1.4 1.0

04.4 Supplyin g with water 29.0 28 .8 28.8 28.8

04.5 F uel and power 9.3 9 .7 9.3 10.1
05. F urn itu re hous eho ld and maintenanc e 0.3 0 .2 0.1 0.2

05.1. D ecor furniture, ca rpet , floor cover ings and repairs -0.2 -0 .4 -0.3 -0.4

05.1.1. F urniture and major hou sehold equipment -0.2 -0 .2 -0.2 -0.3
05.1.2. C arpet and other floor coverings 0.2 -1 .9 -1.8 -2.0

05.2 H ouseh old te xtiles 0.3 0 .3 0.4 0.4
05.3 H ouseh old a ppliances 0.1 -0 .2 -0.4 0.1

05.3.1.2 . Washing, drying and dishwshing machin e -0.9 -1 .3 -1.9 -1.4

05.3.1.3 . C ooking equ ipmen t 1.6 0 .9 0.3 0.7
05.3.1.4 . H eats a nd air condition 0.1 -0 .3 -0.2 -0.1

05.4 Glasswa res, table-cloths a nd kitchen utensils -0.1 -0 .1 -0.1 -0.1

05.6. Goods and services fo r household maintenance 1.1 1 .4 1.2 2.5
06. Med ical care 13.2 13 .3 6.9 6.7

06.1 Med icments and othe r pharmace utical produ ct 6.8 6 .8 6.8 6.8

06.2 Med ical, premed ical and dental services 52.3 52 .5 3.4 2.2
06.3 H ospital services 14.9 14 .9 10.7 10.5

07. T ransp ort 4.2 3 .0 3.0 2.4

07.1 Purcha se of transport vehic les 3.1 0 .9 -0.4 -0.9
07.2 Equipment o perations of personal transpo rtation 7.7 6 .3 7.0 5.9

07.3 T ranspor t se rvices -0.1 -0 .5 -0.6 -0.6
08. C om mu nic ation -0.4 0 .6 0.6 0.7

08.1.1. Mail service 0.0 0 .1 0.1 0.1

09. R ecreatio n an d culture 0.0 -0 .1 -0.1 0.0
09.1. Audiovisual, photog rafic e quipm ent and their repair -2.2 -2 .6 -2.3 -2.5

09.4 Enter taiment and cultural serv ices -1.5 -1 .5 -1.4 -1.0

09.5. N ewspapers, books and sch olar equipment 1.9 1 .6 1.6 1.6
10. Educat ion service 4.1 2 .9 0.4 -0.5

11. H otels, coffe-ho use a nd restau rants 1.1 1 .4 1.4 1.4
11.1. C atering 1.2 1 .3 1.3 1.4

11.2 Accommodation booking service -0.2 1 .8 2.2 1.6

12. Goods and vario s services 1.7 1 .8 1.9 1.9
12.1 Person al care 0.8 1 .0 1.2 1.2

10-10

10-09

09-10

09-09
Code Groups

08-10

08-09

11-10

11-09
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December 2007=100

3.4 3.3 4.5 4 .3 4.1 4.2 3.9 3.6 3.1

4.6 4.4 6.9 6 .1 6.1 6.5 5.7 5.3 4.3

4.7 4.6 7.2 6 .4 6.2 6.7 5.8 5.5 4.4

7.3 9.1 12.8 14 .1 15.7 15.8 16.0 15.2 12.1
2.5 2.5 2.9 2 .9 3.0 3.4 3.5 3.5 3.5

5.3 4.0 5.1 4 .5 6.0 4.9 2.3 2.5 2.6

5.5 5.2 5.9 5 .6 6.1 6.2 5.6 5.9 4.7
11.5 13.9 15.0 14 .7 14.3 14.2 14.1 13.5 10.4

3.6 3.7 5.9 8 .0 10.7 12.4 11.2 8.0 2.8
1.2 -2.6 6.1 0 .4 -4.5 -5.2 -11.3 -12.5 -9.7

8.5 11.1 11.5 10 .7 10.6 9.9 9.7 10.3 10.0

3.9 3.7 4.6 4 .7 4.7 4.8 5.1 5.2 4.6
0.8 0.5 0.7 1 .2 3.0 2.7 2.9 2.7 3.8

2.4 2.2 2.8 3 .8 7.8 8.9 8.8 8.9 8.3

0.1 -0.3 -0.3 0 .0 0.7 -0.3 -0.1 -0.3 1.5
6.5 12.1 14.2 13 .5 12.7 12.1 11.6 11.3 10.9

4.3 5.0 4.9 4 .8 4.7 4.3 3.8 3.5 3.0

8.5 18.6 22.8 21 .6 20.0 19.1 18.7 18.3 18.3
-2.3 -1.7 -1.6 -1 .5 -1.6 -1.6 -1.6 -1.8 -2.5

-1.4 -1.0 -0.6 -0 .5 -0.5 -0.5 -0.7 -0.7 -1.8

-2.7 -1.5 -0.9 -1 .3 -1.6 -1.8 -2.1 -2.0 -2.5
-1.8 -1.9 -1.7 -0 .5 -0.3 -0.2 -0.5 -0.7 -2.1

0.1 -0.1 0.4 0 .3 0.5 0.5 0.8 0.4 0.5
-4.8 -3.7 -4.4 -4 .1 -4.4 -4.3 -4.0 -4.7 -4.2

-4.0 -2.9 -5.0 -4 .1 -3.8 -4.1 -4.0 -5.5 -5.7

-10.0 -7.5 -8.1 -8 .0 -8.9 -8.3 -7.8 -8.3 -5.9
-1.3 -1.8 -0.5 -1 .0 -1.6 -1.4 -1.4 -1.3 -1.9

4.7 2.2 2.6 3 .1 3.1 3.1 3.1 2.9 2.4

0.4 0.4 1.1 2 .4 2.4 2.4 2.4 2.4 2.2
1.2 1.4 1.5 1 .7 1.3 1.3 1.2 1.0 1.0

28.8 28.8 28.8 2 .9 2.5 2.5 2.5 2.5 0.6

12.7 3.8 3.7 5 .1 5.1 5.3 5.2 4.7 4.0
0.3 0.4 0.5 0 .5 0.5 0.9 1.1 1.0 1.1

-0.4 -0.2 0.0 0 .0 0.1 0.1 0.2 0.2 0.0

-0.3 -0.1 0.2 0 .2 0.2 0.4 0.5 0.4 0.2
-1.4 -1.5 -1.6 -1 .7 -1.4 -2.4 -2.4 -1.9 -1.9

0.7 1.2 1.6 1 .6 1.8 2.2 2.3 2.8 2.9
-0.2 0.4 0.3 -0 .1 0.7 0.6 1.3 0.7 0.3

-1.7 -1.4 -2.0 -3 .0 -1.5 -2.5 -1.0 -0.7 -0.6

0.2 0.4 0.7 0 .4 0.6 0.3 0.1 0.2 0.0
-0.1 1.0 0.5 -0 .4 0.2 0.3 1.2 0.4 -0.2

0.0 0.0 0.0 -0 .1 0.0 -0.1 0.1 0.1 0.1

2.6 2.4 2.4 2 .8 1.4 2.4 2.7 2.7 3.2
6.5 6.5 7.7 8 .1 6.4 5.2 4.6 4.4 2.5

6.8 6.8 8.3 8 .8 6.7 5.2 5.5 5.4 2.9

1.7 1.7 1.8 1 .7 1.7 1.5 0.7 0.5 0.5
10.4 10.4 11.3 11 .8 9.7 8.7 4.3 4.1 2.3

3.3 5.0 5.3 6 .4 5.8 5.4 5.5 5.1 5.5

-0.6 -0.2 -0.2 0 .5 1.1 2.7 4.0 3.4 3.4
7.6 10.8 11.4 13 .3 11.5 9.7 9.2 8.6 9.1

-0.6 -0.3 -0.2 -0 .2 0.2 0.5 0.7 0.9 1.1
0.6 0.5 0.5 0 .4 0.5 0.5 0.6 0.6 0.6

0.1 0.0 0.0 0 .0 0.0 0.0 0.0 0.0 0.0

0.1 0.2 0.7 1 .0 1.1 1.4 1.2 1.2 1.1
-2.3 -2.3 -2.3 -2 .3 -1.8 -1.3 -0.8 -0.8 -1.3

-0.8 -1.5 -0.9 -0 .9 -0.9 -0.4 -1.2 -1.2 -1.3

1.6 1.5 1.4 1 .5 1.6 1.6 1.6 1.6 1.6
-0.5 -0.4 -0.4 -0 .4 -0.4 -0.3 -0.3 -0.3 -0.4

1.4 1.5 1.5 1 .4 1.2 1.1 1.1 1.0 1.2
1.3 1.5 1.3 1 .3 1.2 0.9 0.9 0.8 0.8

2.2 1.9 2.3 2 .6 1.3 2.8 2.9 2.6 4.3

1.8 2.2 0.3 0 .3 0.3 0.2 0.1 0.1 0.9
1.0 1.7 1.7 1 .8 1.9 1.8 1.7 1.8 1.9

07-11

07-10

06-11

06-10

05-11

05-10

04-11

04-10

08-11

08-10

03-11

03-10

02 -11

02 -10

01-1 1

01-1 0

12-10

12-09
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METHODOLOGICALEXPLANATION

ConsumerPrice Index (CPI) is calculatedwith anewbasketofproduct from January2008.Weights

are based on the results of the Household budges Survey, carried out during October 2006 –

September 2007.

December 2007 is considered as the base period (December 2007 = 100)

Previous change of the product basket was from January 2002, where the number of the products

was increased from 221 to 262 products.

In the new basket the number of product is 272.

The international classification, COICOP, with 12 main groups was introduced to the previous

product basket and it will continue to be used with the new product basket.

TheindexwillcoverallAlbanian(ruralandurban)territory.Thepreviousindexcoveredonlytheurbanarea.

The product weights will be different for each region.

Prices are collected in main cities of 11 prefectures were Kukes is within the prefecture of Diber.

The Consumer Price Index of Albania is a Laspeyres type index:

With weights (w = P*Q) from base period this is approximated to:

In more detail, a price relative is calculated for each item and region with geometrical mean on

the sample of outlets:

Monthly chaining gives the price relative from the base period:

The price relatives are aggregated geographically to form product indices on items for whole
Albania:
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Aggregation over items then gives the CPI of Albania:

Acronyms

P price

PR price relative

I index

CPI Consumer Price Index

t time period t

t=0 base period

r geographical weights

w item weights

j numbering of regions

i numbering of items

The annual rate measures the price change between the current month and the same month of

the previous year. This measure is responsive to recent changes in price levels but can be

influenced by one-off effect in either month

The monthly rate measures the price change between current month and previous month.

Although up-to-date it can be affected by seasonal and other effects.

The 12-month average rate compares average Consumer Price Indices ant the latest 12 month

to the average of the previous 12 months.
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