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January, 2014

Tirana, on 10 January 2014: Consumer Price Index in January 2014 result 117.1 % considerate

December 2007 as base period.

In January 2013 the annual rate of consumer price is 1.7 %. A year before the annual rate was 2.7
Compared to January 2013, prices increased the most in the group “Alcoholic drinks and tobacco” by
7.3 %, followed by “Food and non-alcoholic beverage” group by 2.7 %, “goods and different service ”
group by 3.3 %, "House” water, fuel and power” group by 2.0 %, “Hotel, coffee house and restaurant” by
1.8 % etc. On the other hand goods and service prices are lower in the “Communication” group by 2.8
%, followed by “Clothing and footwear” by 2.7 %, “Health” group by 1.3 % etc.

Annual growth rate in January was push up mainly from “Food and non-alcoholic beverage” by 1.04 p.p.
In this group prices of fruits are increased by 17.5 % and price of vegetables are increased by 12.7 %.
Higher prices of “Alcoholic beverages and tobacco” contributed by 0.3 p.p. in annual rate. Compared
with one year before, price of tobacco is increased by 12.7 %. Prices of “Housing, water, fuel and power”
group contributed also by 0.3 p.p. In this group prices of materials for maintenance of house are
increased by 2.6 % and prices fuel by 0.5 %.

Low prices of “Clothing and footwear” group contributed by - 0.14 p.p. in annual rate. “Communication”

and “Furniture and household goods” groups contributed by -0.07 p.p.

In January monthly rate of consumer price is 0.8 %. Monthly rate of prices was push up mainly by
“Food and non-alcoholic beverage” by 0.6 p.p. Prices of vegetables are increased by 6.6 %, fruits by 3.7
%, eggs by 1.5 % etc. Higher prices of “Alcoholic drinks and tobacco” contributed by 0.1 p.p. in monthly
rate. In this group, prices of tobacco are increase by 4.6 %.

Prices “Transport” group contributed by 0.07 p.p. in monthly rate. Prices of diesel are increase by 3.9 %

and prices of petrol by 3.5 %.
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Fig. 1 Annual rate of consumer price index

3,0

2,0

A

1,0

0,5

0,0
o, oy O. Zy O,
2. 2% % %2 %2 %% 2%22%2%%%%2%%%2 %%
PR R D2 R R R BB B PR

Fig. 2 Contribute of main groups in annual rate
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Tab. 1 Consumer Price Index

December 2007=100 %
LS

Total 1000 1152 1165 1168 1166 1155 1148 1138 1137 1146 1148 1142 1162 174

1 Food, and non-alooholic beverages 393 1238 1270 1286 1281 1249 1231 1211 1207 126 1224 1207 1253 1274
2 Alooholic beverages and tobacco 36 1288 1292 1291 1290 1297 1295 1295 1293 1294 1298 1326 1344 = 1382
3 Clothingand footwear 51 879 873 81 870 87 856 850 849 851 855 855 856 855
4 ;‘r’]‘éfif'zjgélzvate“ electricty, Gas and 163 127 1127 1126 1125 1124 1129 1127 1128 1139 1140 1143 1152 = 1150
5 Funiure householdgoodsand 100 1040 1041 1041 1042 1041 1040 1039 1040 1037 1034 1036 1034 | 1033
6  Health 34 1236 1236 1236 1236 1236 1234 1223 1217 1219 1219 1219 1217 1220
7 Transport 61 1187 1185 1184 1189 1191 1188 1187 1192 1185 1183 1180 1179 = 1193
8  Communication 26 823 823 823 823 822 822 822 82 823 799 799 799 800
9 Recreation and culture 31 1148 1146 1144 1144 1144 1145 1146 1150 1153 1150 1148 1147 1145
10 Education senvice 14 1089 1089 1089 1089 1089 1093 1093 1093 1091 1090 1090 1090 = 1093
11 Hotels, coffee-houses and restaurants 42 1089 1000 1089 1090 1091 1095 1096 1102 1108 1109 1109 1109 = 1108
12 Goods and different services 49 1105 1107 1056 1056 1084 1079 1074 1075 1070 1122 1119 1122 1124

Tab. 2 Monthly rate of CPI

Total 0 11 03 01 40 06 08 01 08 01 05 17 08
1 Food, and non-alcoholic beverages 22 26 12 04 25 -14 1.7 04 16 0.1 -14 38 14
2 Alcoholic beverages and tobacco 0.1 03 0.0 0.1 06 0.2 0.0 0.2 0.1 03 22 1.3 29
3 Clotingand footwear 08 06 03 01 04 42 09 02 03 04 00 02 04
4 plousing, Water clecticty, Gas and other 04 00 02 00 01 04 01 01 09 02 03 08 -0
5 rumure housenod goodsand 04 01 00 o1 00 01 01 01 03 02 01 01 0
6  Healh 00 00 00 00 00 01 40 04 01 00 00 01 02
7 Transport 06 01 01 04 01 03 01 05 06 01 02 01 | 12
8  Communicafion 00 00 00 00 00 00 00 01 00 29 00 00 _ O
9 Recreation and culture 01 01 02 00 01 00 01 03 03 03 02 01 02
10 Education service 00 00 00 00 00 03 00 00 02 00 00 00 _ 02
11 Hotels, coffee-houses and restaurants 0.1 0.1 0.0 0.1 0.1 04 0.0 06 05 0.1 0.0 0.0 0.0
12 Goods and diflerent services 18 01 46 00 26 04 08 04 05 49 02 02 02

For more information, visit INSTAT webpage: http://www.instat.gov.al/
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Tab. 3 Annual rate of CPI
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Total 27 25 24 23 21 23 1.6 12 1.7 1.7 1.0 19 1.7
1 Food, and non-alcoholic beverages 44 49 56 5.7 49 54 40 28 39 35 241 35 27
2 Alcoholic beverages and tobacco 38 39 36 35 43 41 41 39 24 12 32 42 73
3 Clothing and footwear 3.1 32 34 34 36 45 44 38 37 38 37 34 2.7

4 Housing, Water, electricity, Gas and other fuels 0.3 0.1 05 09 -1.0 05 05 05 15 16 15 23 20

5 Fumiture household goods and maintenance 1.3 14 1.3 12 07 05 04 05 0.2 0.1 0.1 05 07
6 Health 14 1.1 1.1 0.1 0.1 0.1 -1.0 15 -14 -15 -16 15 -13
7 Transport 15 0.6 07 03 05 1.1 05 0.3 09 -1.0 -1.0 1.2 0.6
8 Communication 13 13 13 13 13 13 12 13 13 -14 14 29 28
9 Recreation and culture 1.7 15 08 0.3 04 04 09 08 0.6 04 0.1 02 02
10 Education service 18 18 18 18 18 22 22 22 20 0.1 0.1 0.1 0.3
11 Hotels, coffee-houses and restaurants 19 19 1.7 18 15 19 21 27 31 30 25 19 18
12 Goods and different services 75 14 -35 -36 -1.0 -16 24 20 -30 18 12 33 16

For more information, visit INSTAT webpage: http://www.instat.gov.al/
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Methodology

Consumer Price Index (CPI) is calculated with a new basket of product from December 2007. Weights
are based on the results of the Household budges Survey, carried out during October 2006 — September
2007. December 2007 is considered as the base period (December 2007 = 100). Previous change of the
product basket was from January 2002, where the humber of the products was increased from 221 to
262 products. In the new basket the number of product is 272. The international classification, COICOP,
with 12 main groups was introduced to the previous product basket and it will continue to be used with
the new product basket. The index will cover all Albanian (rural and urban) territory. The previous index
covered only the urban area. The product weights will be different for each region. Prices are collected in

main cities of 11 prefectures were Kukés is within the prefecture of Dibér.

The Consumer Price Index of Albania is a Laspeyres type index:

2R
I(t)i: i 0 0
"XRQ

With weights (w = P*Q) from base period this is approximated to:

5= X %)

In more detail, a price relative is calculated for each item and region with geometrical mean on the

n Pt 1/n
PRtt—l,ij :H( %1}
k=1 ijk

Monthly chaining gives the price relative from the base period:

sample of outlets:

PRy ; = PRy *---* PR{

0,ij 0,ij

For more information, visit INSTAT webpage: http://www.instat.gov.al/
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Regional CPI is calculated:

RICKI o =21y * PRy,

The price relatives are aggregated geographically to form product indices on items for whole Albania:

lo; = >.r; *PRy;  Wherer >, =1V, (forall cases)
j i

Aggregation over items then gives the CPI of Albania:

CPI; :ZWL #15;  Where: ZWL =1

Acronyms

P price

PR price relative

I index

CPI Consumer Price Index
t time period t

t=0 base period

r geographical weights
w item weights

j numbering of regions
i numbering of items

The annual rate measures the price change between the current month and the same month of the
previous year. This measure is responsive to recent changes in price levels but can be influenced by
one-off effect in either month

The monthly rate measures the price change between current month and previous month. Although up-
to-date it can be affected by seasonal and other effects.

The 12-month average rate compares average Consumer Price Indices ant the latest 12 month to the
average of the previous 12 months.

For more information, visit INSTAT webpage: http://www.instat.gov.al/




